










Worldwide,	people	profess	that	happiness	is	their	most	cherished	goal.		

Marketers	get	this.		Want	to	be	happy?	They	ask.		Eat	at	this	restaurant,	

drive	this	car,	wear	this	outfit.		Happiness	depends	on	what	you	mount	

on	your	trophy	wall,	deposit	in	your	bank	account,	experience	in	your	

bedroom	or	serve	at	your	dining	table.		Happiness	happens	when	you	

lose	the	weight,	get	the	date,	find	the	mate,	or	discover	your	fate.		It’s	

wide,	this	way	to	happiness.		Yet	for	all	its	promise,	it	delivers	a	fragile	

joy;	here	one	day,	tomorrow	scattered	by	the	winds	of	comparison,	

disappointment	or	unmet	expectations.







Our days are happier when we 
give people a bit of our heart 
rather than a piece of our mind.




